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25 January 2002 

Federal Trade Commission 

Washington, DC 20580 
CRC-240 

Dear FTC: 

I am writing to express my wholehearted support for your planned national “do not call” 
list for telemarketers. I believe that the right of the consumer to not have his or her time 
wasted greatly outweighs the perceived right of the telemarketer to intrude upon the 
consumer in his or her own home. I encourage you to proceed with your plan to create a 
“do not call” list and hope that you will include the proposed regulation prohibiting 
telemarketers from using devices to block caller ID. 

I .  

> I .  . 

Sincerely, 

Scott A. Fannin 

1 7 4 2  



FTC, Office of the Secretary 
Room 159 
600 Pennsylvania Avenue, N. W. 
Washington, D.C. 20580 

March 11 , 2002 

. I .  

Dear FTC Commission: 

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule. 
I am currently 1 of the thousands of people in this country that work in telemarketing, my 
company alone with 1 1,000 employees. 

I understand why telemarketing has been given such a bad name and it lies in the hands of 
specific companies who have abused their rights. But this is not to say that the legitimate, law- 
abiding companies, like mine, should suffer. My company subscribes to the numerous state and 
nationwide do-not-call lists of the Direct Markethg Assaciation while mai 
company do-not-call list. All telephone sales representatives are regblarly reviewed to ensure we 
are in compliance. Wouldn't your time and taxpayers money be better spent looking into those 
telemarketing companies who hav.e not been complying I .  with these law& 

In addition, I work on an account for a finkcia1 institution. It wasn't umil I began to work on 
this account and study the benefits of the product that I had a complete understanding of a 
product not only I, but the whole country uses. I could not believe how much of the fme print I 
did not read when I received mail pieces and I wanted to stress these things to anyone we may 
call over the telephone. It is the job of our sales representatives not only to sell the product but 
also educate consumers. I sincerely feel that the education, information and services we provide 
to consumers across the country are invaluable. 

7 ,  

1 .  

Lastly, 'the company I work for raises thousands of dollars a year for non-profit organizations. If 
the do-not-call registry is implemented for noq-profit organizations, I believe there will be a 

e in fund raising dollars that are used to support those in need. 

Once agaiq, I am extremely concern the proposed revisions to the Telemarketing Sales 
Rule. Plea& accept this letter for consideration before implementing any' of these changes. If 
vou have any questions or need additional information or testimony, feel free to contact me at 

.: , ,,! 

' c ' : . :  , . 
, 1  

Sincerely, 
. 'A 

Rachel Farmer 
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Mar. 7th, 2002 

FTC, Office of the Secretw 
Room 159 
600 Pennsylvania Ave., NW 
Washin@on, DC 20580 

RE: Telemarketing Rulemaking - Comment. FTC i File No. R411001 
Dear FTC Commission, I ,  

I am writing to express my opposition to the changes proposed to-the Telemarketing Sales Rule. 
I am a single parent, working a part-time telemarketing job to help make ends meet. I work for a 
telemarketing company, which maintains a company do-not-call list that is enforced. I have been 
instructed by my supervision on how to handle and honor do-not-call requests. Also, 
telemarketing means jobs. These restrictions might cost the people who can least afford it the 

1 1 1  , 

Once again, I would like to stress my opposition and concern regarding the proposed revisions to 
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing 
any of the proposed changes. If I can provide you with additional information or testimony, feel 

.-.. r E: A, - ~ P' . : e to contact.-q 

Shanna R. Fish 

1 



March 8,2002 
FTC, Office of the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

RE: Telemarketing Rulemaking - Comment. FTC File No. R4 1 100 1 

Dear FTC Commission, 

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule. 
I work for a telemarketing company that employs over 1 1,000 people across the country. I work 
for a telemarketing company, which maintains a company do-not-call list that is enforced. As a 
supervisor I regularly review our do-not-call procedures with the phone-reqmsemttves to ensure - 

we are in compliance. I believe that your efforts would be better focused on fiaud and not the 
legitimate marketers like the one I work for. Telemarketing means jobs. If there is a loss of 
telemarketing jobs there will be a domino effect causing jobs to be lost by support people like 
myself. 

-- -- 

Once again, I would like to stress my opposition and concern regarding the proposed revisions to 
the Telemarketing Sales Rule. I believe these revisions will only hurt the legitimate 
telemarketing companies and do nothing to combat the fiaudulent ones. Please accept this letter 
for consideration before implementing any of the proposed changes. If I can provide you with 
additional information or testimony, feel fiee to contact me. 

P 
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FTC, Office of the Secretary 
Room, l59 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

Mar. 7th,2002 

RE: Telemarketing Rule 0-ent.. FTC File ~ 6 . '  

Dear FTC Commission, , I  

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule. 
I & a hard working individual, working a pa-time telemarketing job to help make ends meet. 

I work for a telemarketing company, which maintains a company do-not-call list that is enforced. 
I have been instructed by my supervision on how to handle and honor do-not-call requests. I am 
aware that my company subscribes to the numerous state do-not-call lists as well as the 
nationwide do-not-call list of the Direct Marketing Association. It seems to me that ati additional 
federal do-not-call list would be a waste of time and money. 

Once again, I would like to stress my opposition and concern regarding the proposed revisions to 
the Telemarketing Sales 
any of the proposed c ion or testimony, feel 
fiee to contact me. . 

. . Please accept this letter for consi 
If I can provide you with additio 

n before implementing 





March 8,2002 
FTC, OEce of the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

RE: Telemarketing Rulemaking - Comment. FTC File No. R4 1 100 1 

Dear FTC Commission, 

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule. 
I am working a part-time telemarketing job to help make ends meet. I am aware that my 
company subscribes to the numerous state do-not-call lists as well as the nationwide do-not-call 
list of the Direct Marketing Association. It seems to me that an additional federal do-not-call list 
would be a waste of time and money. I believe that your efforts would be better focused on 
fraud and not the legitimate marketers like the one I work for. Telemarketing means jobs. These 
restrictions might cost the people who can least afford it the opportunity to work. 

Once again, I would like to stress my opposition and concern regarding the proposed revisions to 
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing 
any of the proposed changes. If I can provide you with additional information or testimony, feel 
free to contact me. 

i 
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Mar. 7fh,2002 
FTC, Ofice-of the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

RE: Telemarketing Rulemaking - Comment. FTC File No. R411001 
I . ,  

Dear FTC Commission, . . .  * 

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule. 
I am a college student, working a part-time telemarketing job to help make ends meet. 

I am aware that my company subscribes to the numerous state do-not-call lists as well 'as the 
nationwide do-not-call list of the Direct Marketing Association. It seems to me that an additional 
federal do-not-call list would be a waste of time and money. Telemarketing means jobs. These 
restrictions might cost the people who can least afford it the opportunity to work. 

Once again, I would like to stress my opposition and concern regarding the proposed revisions to 
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing 
any of the proposed changes. If I can provide you with additional information or testimony, feel 
free to contact me. 

1751 



March 8,2002 
FTC, Office of the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

RE: Telemarketing Rulemaking - Comment. FTC File No. R411001 

Dear FTC Commission, 

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule. 
I work for a telemarketing company that employs over 11,000 people across the country. I am 
aware that my company subscribes to the numerous state do-not-call lists as well as the 
nationwide do-not-cdl list of the Direct Marketing Association. It seems to me that an additional 
federal do-not-call list would be a waste of time and money. Why do we need the federal 
government to create another do-not-call list? What would be the cost to implement and enforce 
this list? Who will pay for this? As a taxpayer I do not believe it is necessary. Telemarketing 
means jobs. If there is a loss of telemarketing jobs there will be a domino effect causing jobs to 
be lost by support people like myself. I am concerned about the sign-up procedure for any kind 
of national do-not-call registry. What steps could be implemented to ensure that someone is not 
putting my name on the list or vice versa? 

Once again, I would like to stress my opposition and concern regarding the proposed revisions to 
the Telemarketing Sales Rule. I believe these revisions will only hurt the legitimate 
telemarketing companies and do nothing to combat the fraudulent ones. Please accept this letter 
for consideration before implementing any of the proposed changes. If I can provide you with 
additional information or testimony, feel free to contact me. 

sincereiy, 99 a 6 
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Mar. 7fi,2002 
FTC, Office of the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

RE: Telemarketing Rulemaking - Comment. FTC, File ~ No. . 3  R4 1 100 1 

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule. 
I am a single parent, working a part-time telemarketing job to help make ends meet. 

I work for a telemarketing company, which maintains a company do-not-call list that is 
enforced. I have been instructed by my supervision on how to handle and honor do-not- 
call requests. 
Telemarketing means jobs. These restrictions might cost the people who can least afford 
it the opportunity to work. 

Once again, I would like to stress my opposition and concern regarding the proposed revisions to 
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing 
any of the proposed 
free to contact me at 

1 information or testimony, feel 

Sincerely, , I . ., , 

, .I 

4 -  I . 

Sybreinia Grady / 
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Mar. 7fh,2002 
FTC, Office of the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

- - >  , ._ 
RE: Telemarketing Rulemaking - Comment. FTC File No. R4 1 100 1 

Dear FTC Commission, 

I gun Writing to express my opposition to the changes proposed to the Telemarketing Sales Rule. 
I am a single parent, working a part-time telemarketing job to help make ends meet. I believe 
that your efforts would be better focused on fiaud, not the legitimate telemarketers like the one I 
work for. I am concerned about the impact the restrictions might have on the company I work 
for. Also, Telemarketing means jobs. These restrictions might cost the people who can least 
afford it the opportunity to work. 

Once again, I would like to stress my opposition and concern regarding the proposed revisions to 
the Telemarketing Sales Rule. Please accept this letter for consideration before implementi-ng 
any of the proposed changes. If I can provide you with additional information or testimony, feel 
fiee to contact me. 



FTC, Office of the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
Washington, DC 20580 

March 8,2002 

RE: Telemarketing Rulemaking - Comment. FTC File No. R411001 

Dear FTC Commission, 

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule. 
I am a working a part-time telemarketing job to help make ends meet. Telemarketing means jobs. 
These restrictions might cost the people who can least afford it the opportunity to work. 

Once again, I would like to stress my opposition and concern regarding the proposed revisions to 
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing 
any of the proposed changes. If I can provide you with additional information or testimony, feel 
fiee to contact me. 

Sincerely, 

.. 1758 





FTC, Office of the Secretary 
Room 159 
600 Pennsylvania Ave., NW 
'.Washington, DC 20580 

Mar. 7th,2002 

RE: Telemarketing Rulemaking - Comment. FTC File No. R4 1 100 1 

Dear FTC Commission, 

I am writing to express my opposition to the changes proposed to the Telemarketing Sales Rule. 
I am a college student, working a part-time telemarketing job to help make ends meet. 

I work for a telemarketing company, which maintains a company do-not-call list that is enforced. 
I have been instructed by my supervision on how to handle and honor do-not-call requests. I 
believe that your efforts would be better focused on fiaud and not the legitimate marketers like 
the one I work for. . ,  . 7 . : .  

Once again, I would like to stress my opposition and concern regarding the proposed revisions to 
the Telemarketing Sales Rule. Please accept this letter for consideration before implementing 
any of the proposed changes. If I can provide you with additional information or testimony, feel 
free to contact me; 

Sincerely,' 1 -  , ' - 

\ *  . 

Ashley- Hutto ' 
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